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In recent years， researching of business model innovation is becoming a hot topic 
in the field of management. Business model innovation is becoming an important 
source of competitive advantage after product innovation， service innovation and 
process innovation. Under the current slowdown of China's economic development， 
the gradual disappearance of the demographic dividend， the rising labor costs and 
environmental issues，  the needed upgrading of industrial structure，  promoting 
enterprise business model innovation can lead to a healthy and sustainable development 
of the economy. 
So what factors can drive business model innovation， the current academic 
discuss technological innovation and application， changes in the business environment， 
business executives，organizational and team learning as the dynamic mechanism of 
business model innovation. However， from the perspective of the network， the 
research of social capital impacting on business model innovation is very few. 
Meanwhile， the impact of social capital on business model innovation is a complex 
process， trying to open the black box can help us to better understanding the dynamic 
mechanism of business model innovation. Therefore， basing on the theory of social 
capital， knowledge management and business model innovation， this paper build a 
model among the corporate social capital， knowledge management capability and 
business model innovation， proposing some appropriate assumptions， attempting 
to explore the influence of corporate social capital on business model innovation and 
what the role of knowledge management capability. 
This paper adopts empirical research methods， designing questionnaire to collect 
data of social capital ，  knowledge management capability and business model 
innovation from enterprise. Then using the relevant software for data analysis and 
processing to test the hypothesis proposed in this study. The results show that:（1）
corporate social capital have significantly positive impact on business model innovation， 
the structural dimension， the relationship dimension and cognitive dimension can also 















positive impact on knowledge management capability， the structural dimension， the 
relationship dimension and cognitive dimensions can also promote knowledge 
management;（3）Knowledge management capability have significantly positive impact 
on business model innovation;（4）knowledge management capability and its four 
dimensions（knowledge acquisition， knowledge transfer， knowledge utilization and 
knowledge protection） paly a mediating role in social capital and business model 
innovation. 
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图 1-1 企业最重视的创新类型所占的比例（%） 
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